
 I hope you and your family had a wonderful 

Easter. As you may of noticed our address has changed. 

Believe it or not we needed a larger office...thanks to 
clients like you. Our phone number remains the same, 

just our address has changed. Spring has sprung, the 

flowers have starting to bloom and the weather is look-

ing better than ever. As you might know, children are 
getting sick much more often then usual, my kids espe-

cially. My daughter Isabelle just got her tonsils out and 

my wife and I are hoping that this will be the end of the path of her getting sick all the time. It 

was amazing how quickly she was in and out of the hospital. It took 3 hours from pre-op to home 

in bed. Lilly is cheerleading and it has been the best type of extra-curricular activity for her. It is 
amazing how you can put dance, exercise and singing all in one sport.  The picture to the left are 

Lilly and Isabelle with their cheer coach. They completed in the Christian Cheer Associations 

regional cheer competition Feb 20th. Both of there teams came in first place in the junior compe-

tition. As, shocking as it may be, John Paul, my 3 year old son, can actively play T-ball this 

year….this will be very interesting! 

~Orlando Frasca 
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Get What You Want by Using the Right Words 
Thanks to the marvel of modern-day technology, most of us are writing more than ever. Whether it’s disputing a billing error or 

simply sending out a corporate email, it’s essential to write compelling, clear and concise text. Following are some essential tips 

to achieve maximum results in minimum time: 

1. Use the KISS Method: KISS stands for Keep It Simple, Stupid. George Orwell’s rules for effective writing state that you 
should never use a long word when a short one would do, and you should avoid jargon and eliminate extra words whenever 
possible. By avoiding filler, fluff and other hyperbole the message is clear and easier to read. 

2. Get the Goal in Mind: Before you begin writing, determine the main objective or goal of the message. People are bombarded 
with too much information, so make it easy for readers to understand the main purpose by presenting it early in the message. 

Support the position with relevant facts, figures and data, then provide an actionable ending with complete contact information. 

3. Read and Review: Do a last-minute review by carefully reading through the entire text prior to printing or sending. Spelling, 
synonyms and syntax errors, incorrect contact information, or other simple mistakes can destroy a message and reflect negatively 

on the sender. When sending messages by email, check the recipient list and use a relevant title for the subject line. It makes 

email easier to find and helps prevent unpleasant surprises. 



My Home Market Value Is Lower 
Than a Snake’s Belly, So Why Is My 
Home Insurance Premium Always 
Going Up? 

Your home insurance is one of your largest 
annual household expenses after taxes and 
mortgage interest. I’m sensitive to that. I buy 
insurance, too. One of the most baffling 
consumer conundrums is when market costs and 
replacement values have an inverse relationship. 
It happened in the late 1980s and it’s happening 
again. While your house may have lost 10% or 
more last year, the cost to rebuild it increased 
8% or more. How do I explain this upward 
never-ending spiral? Three reasons: 

Reason #1: Building material costs increase. In 
2006, for example, copper pipes increased 
99.8%, wallboard went up 21.5% and cement 
jumped 10.9%. Lumber actually went down 7% 
but only two years earlier it skyrocketed 30%. 
These figures don’t come from the “Let’s Boost 
Your Insurance Institute.” They’re from the 
September issue of Engineering News. 

Reason #2: Mother Nature. Tornado strikes, 
hurricanes, earthquakes and floods all spike up 
the demand for labor and material in one region 
that, in turn, creates shortages and price 
increases elsewhere for the rest of us. 

Reason #3: Builders and architects have to eat, too. 
Estimates to rebuild your home have to include 
reasonable profit margins of 10-20% for the builder, plus 
similar fees for the architect. Sometimes on the higher-
end homes, decorators are called in for custom interiors. 
More money. And then there are the extra costs of finding 
matching materials and skilled laborers on more ornate 
structures. Suddenly, what someone told you would cost 
$185/foot to rebuild is now up in the $350/sq. foot range. 
With true replacement costs this high, it’s easy to see how 
58% of U.S. homes are underinsured by an average of 
21%according to Marshall Swift/Boeck (Sept. 2006), the 
people who track this kind of thing. I can hear you saying, 
“So what? My premiums are still too high as far as I’m 
concerned.” The quickest way to beat “premium 
inflation” is to raise your deductible. These days we’re 
writing more $10,000 deductibles than ever before. Call 
my office if you’d like to examine your options. We can 
use that time to update the replacement value of your 
home, if need be. 

3 Myths about Money That Make You Feel 
Poor 

People, it seems, often have misconceptions about money. 
 While many of the things people actually believe are just plain wrong, some 
are detrimental to a person’s financial health. Following are some of the most popular 
money myths and a few simple tips to improve your financial attitude - and fiscal 
outlook: 
 

 1. Money Is Scarce -Surprisingly, this is probably one of the most common 
money myths in existence. Fact is that money is simply a unit of exchange for those 
things that are scarce, such as time and commodities. You can create more money by 
providing value for someone who is willing to pay for it. 
 

 2. Money Is the Root of All Evil - This often-quoted myth is erroneously 
attributed to the Bible, but even that is incorrect. The actual quote is: “The love of 
money is a root of all kinds of evil.” The quote is from the book of 1 Timothy in the 
New Testament. Money itself is neutral. It can be used for good or bad, depending 
upon the priorities of the person using it. 
 

 3. It’s All about Money, He Who Dies with the Most Toys Wins, Get 
Rich or Die Trying:  - All these sayings reflect an attitude where money is the 
ultimate goal in life, but it’s rarely that simple. Wealthy people tend to exhibit as much, 
or even more, depression, sadness and feelings of insignificance. So, as it turns out, 
“money can’t buy love” might be a more appropriate money-related quote. 
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Now serving 16 states throughout the US! Visit us o n the web at www.risdirect.com. 



HAVE A WONDERFUL EASTER!!! 
Circle of  Safety  is brought to you free by: 
Rogers Insurance Services, Inc 
4145 Blackhawk Plaza Circle #201 
Danville, CA 94526 
925.365.3200 
          Info@risdirect.com 
          www.RISdirect.com 
 
 

 

 

 

 

 

 

 

 

Thanks for reading! Pass around to your FRIENDS!!! 
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Thanks for All 
Your Referrals! 

I succeed when people like 
you refer me to their friends, 
neighbors and loved ones. It's 
the best kind of feedback I can 

receive. 
So thanks for continuing to 

pass this newsletter around to 
people you care about. 

* Giving Away A Cruise* 
               In 2010! 


